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Presentation Notes
 Introductions: By CU rep/speaker.

 Housekeeping items: Restroom location, refreshments.

 Format: Informal, interactive session.

 Q&A: Discussion and participation are a large part of the program.

 Activities: Encourage participants to complete activities after the session.

 Family involvement: Encourage participants to discuss the topic with family.

 Evaluations: (1) Self-evaluation form immediately after the session, and (2) Follow-up evaluation that will be mailed to participants in two to three months. Ask participants to return the evaluation in the self-addressed, postage-paid envelope.

 Note: This seminar teaches parents how to use free resources found at www.creditunion.coop under the name “Thrive by FiveTM: Teaching Your Preschooler About Spending and Saving.” 
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TELL AUDIENCE: 

• Raise your hand if you agree with the following statement: “Advertising puts too much pressure on children to buy things that are too expensive, unhealthy, or unnecessary.”

• Four of five parents surveyed (78%) share this concern. 

Source: EDK Associates, NYC. July 20-21, 99; www2.bc.edu/~schorj/consumerCulture.pdf

ASK: 

• What signs of this have you seen in your own child(ren)? (Sample responses: Persistent requests to buy even after told no, neglect of toys and other possessions, too much junk food. Limit discussion as needed.)

TELL: 

• The same survey found that 70% of parents believe that advertising has a negative effect on children’s values. For example, 63% believe that their children define their self-worth in terms of what they own and wear more than parents did as kids.

• Today we’ll be talking about ways you can start teaching your preschoolers the most basic values and behaviors you want them to have about money.
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TELL AUDIENCE: 

• Children learn about money from various sources--parents and other relatives, teachers, and the media. And for many, it’s the “hard knocks” of life that make the most lasting impression.

ASK: 

• Who would like to share one money adage you heard at home when you were growing up? How well did this advice hold up in real life? (Sample response: Save for a rainy day, I still keep cash hidden in the house for emergencies. Limit discussion as needed.)

• Have you repeated money advice you heard from your parents? (Ask for a show of hands.) How do your children follow this advice? (Sample response: They ignore it, just like I did.)
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TELL AUDIENCE: 

• 57% of parents believe that their parents did a good job of teaching them about money. 30% of students report that their parents rarely or never discuss saving or investing with them.

Sources: Youth & Money Survey (1999), Parents, Youth & Money Survey (2001), American Savings Education Council (ASEC); www.asec.org/

• The next activity will help you focus what you want to teach your children. HANDOUT 1: 

• “What I Believe About Money.” (Instruct to complete now or at home.)

HANDOUT 2: 

• “The Birth of a Consumer.” (Optional. Hand out and discuss as time permits or offer to interested parents as a supplement at the end of the session.)

ASK (if using Handout 2): 

• The stages in the development of a consumer, described in Handout 2, might be familiar to you.  How closely does each stage resemble your experience and what you’ve observed in your child? (Sample response: I first took my two-month-old to the grocery store. She seemed to react to sounds right away.  She’s three years old now and I catch her humming the store jingle to herself.  Limit discussion as needed.) 
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TELL AUDIENCE: 

• The old saying that “actions speak louder than words” is true for  parents. By showing children that we save and spend carefully, we encourage them to copy us.

• Opportunities to teach young children occur all the time. For example, you can prevent confusion with simple explanations when you pay for parking or withdraw cash from an ATM. Think out loud about how you decide to buy or not buy something.

• Nearly half of parents say they don’t set a good example for handling money and can’t teach their children about money properly.

Source: Northwestern Mutual Financial Network survey (2004)
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ASK AUDIENCE: 

• What is your preschooler learning about money from you? What has your preschooler asked? How did you answer? (Sample response: Where does the money in the soda machine go? The man who puts more soda in the machine takes the coins to the soda company. Limit discussion as needed.)

TELL: 

• The consequences of allowing children to learn about money on their own can be severe. In recent years, adults in their 20s are experiencing higher debt and even bankruptcy.

HANDOUT 3: 

• “The Preschool Market.” (Optional. Hand out and discuss as time permits or offer to interested parents as a supplement at the end of the session.)

ASK (if using Handout 3): 

• Advertising tempts even very young children.  How do the statistics in Handout 3 affect you and your child? (Sample response: My preschooler watches TV every day.  He constantly asks me to buy things he’s seen in commercials. Limit discussion as needed.) 
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