
Presenter
Presentation Notes
 Introductions: By CU rep/speaker.

 Housekeeping items: Restroom location, refreshments.

 Format: Informal, interactive session.

 Q&A: Discussion and participation are a large part of the program.

 Handouts: Encourage participants to complete activities after the session.

 Family involvement: Encourage participants to discuss the topic with family.

 Note: This seminar teaches parents how to build on the desire of elementary- and middle-school-age children to master the skills of the adult world by introducing them gradually to money management responsibility. K-8 refers to kindergarten through 8th grade, typically ages five through 13.

 Evaluations: (1) Self-evaluation form immediately after the session, and (2) Follow-up evaluation that will be mailed to participants in two to three months. Ask participants to return the evaluation in the self-addressed, postage-paid envelope.
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TELL AUDIENCE:

 Today we’ll be talking about ways you can start teaching your elementary- and middle-school-aged child basic spending and saving behavior based on your personal money values. 

 We’ll also discuss several tools and activities that you can use during various “teachable moments” each day.
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TELL AUDIENCE: 

• 57% of parents believe that their parents did a good job of teaching them about money; 30% of students report that their parents rarely or never discuss saving or investing with them.

Source: Youth & Money Survey (1999), Parents, Youth & Money Survey (2001), American Savings Education Council (ASEC); www.tiaa-crefinstitute.org/about/news/ym_survey.html

• The next activity will help you determine what money values you want to teach your children.

HANDOUT 1: [Instruct to complete now or at home, as time permits.]

• “What I Believe About Money”

• Use your opinions as the starting point for a discussion with your child. Be prepared to explain your beliefs and/or modify your expectations depending on your child’s maturity and needs. 
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TELL AUDIENCE: 

• A “teachable moment” is anytime that your child’s interest is focused. Be ready to respond to your child’s curiosity right away.

• Circumstances – Getting cash from an ATM or using a debit card is a good time to explain that you’re spending money that you’d put into your account earlier. Using a credit card is a good time to point out that you’re borrowing money and will have to pay interest if you don’t repay it in a short time.

• Attention – Stop teaching as soon as your child’s interest is satisfied. You can revisit the subject the next time you get a chance.

• Interest – Look for opportunities to teach while watching TV or before a family vacation or other event.

ASK: [Limit discussion as needed.]

• What might be the value of watching TV with your child? (Sample responses: Talk about program characters’ decisions and your values; talk about the ads and how people decide whether to buy, discuss ad claims and methods.)

• How might involving your child in planning a family vacation help with the vacation budget? (Sample response: A child who is part of planning the event is more likely to understand and accept spending limits.)





Presenter
Presentation Notes
ASK: [Limit discussion as needed.]

 Which answer do you think is correct?

 (Correct answer on slide is D.)  Kids’ direct buying power was expected to exceed $51.8 billion by 2006. That’s:�      * $1,427 average per child per year�      * $119 average per child per month�      * $27 average per child per week

TELL AUDIENCE:

 We need to teach K-8 children about money because they’re consumers.

 Children’s spending has roughly doubled every 10 years for the past three decades, and tripled in the 1990s. Kids ages four to 12 spent $2.2 billion in 1968, and $4.2 billion in 1984. By 1994, the figure climbed to $17.1 billion, and by 2002 their spending exceeded $40 billion.

Source: James McNeal, The U.S. Kids Market, a 2002 report from Packaged Facts (MarketResearch.com);    www.newdream.org/kids/facts.php
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ASK: [Limit discussion as needed.]

 Which answer do you think is correct?

 (Correct answer on slide is C.) Children in the U.S. watch about four hours of TV every day. The average child sees more than 20,000 commercials each year, nearly 55 per day.  

Source: American Academy of Pediatrics, “Television and the Family” fact sheet; www.aap.org/family/tv1.htm 

TELL AUDIENCE:

  We need to teach K-8 children about money because they want to buy.

 Ads are geared toward children, and the programs children watch may determine the types of ads they see. Know what your child watches.

 In 2005, advertisers spent an average of $2,537 per household. An estimated 5% was aimed at children (≈$14 billion total); half of that for snack food.

Sources: Universal McCann, Dec. 2005; www.mccann.com/news/pdfs/insiders05.pdf

U.S. Census Bureau, www.census.gov/prod/1/pop/p25-1129.pdf

Marion Nestle and Margo Wootan, The Food Institute Report, April 15, 2002

 Children feel constant pressure to have what their peers have.  Children age 12-17 ask their parents to buy things an average of nine times,  55% of the time successfully. Source: Center for a New American Dream, 2002
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