Market Research

Analysis Matrix

Instructions:

Complete the matrix based on the focus/survey questions asked.  This document will be used as an analysis tool to determine what market

segment your credit union will choose to serve.

	Question asked
	*Generation (First = 1st, second = 2nd, third = 3rd)
	Answer from documented and lower-income individual
	Answer from documented and upper-income individual
	Answer from undocumented and lower-income individual
	Answer from undocumented and upper-income individual
	Answer from "not defined" individual

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	

	
	
	
	
	
	
	


*First generation = recent immigrant/Spanish speaking only
 Second generation = speaks English & Spanish, but prefers Spanish

 Third generation = fully assimilated to U.S. culture
